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4. Medya Okuryazarligr Forumu Gergeklestirildi

Dr. Ogr. Uyesi Nur Emine KOC Gelisim Universitesinin Diizenledigi Uluslararasi 5. Yeni medya konferansina Katild

Dr. Ogr. Uyesi Giilsiin BOZKURT Gelisim Universitesinin Diizenledigi Uluslararas: 5. Yeni medya konferansia Katild:

Dr. Ogr. Uyesi Dilara TEKRIN Gelisim Universitesinin Diizenledigi Uluslararasi 5. Yeni medya konferansina Katild:
Post-Modern Diizende Yeni Nesil Medya Pazarlama Baslikli Etkinlik Gergeklestirildi

Yeni Medya ve Iletisim Boliimii Toplantis1 Gergeklestirildi

"Vahap AKSOY ile Gorsel Yonetmenlik ve Kameramanlik Uygulamalar1" baslikl etkinlik gerceklestirildi.

Dr. Ogr. Uyesi Ayten OVUR ’iin "Ideological Reproduction in TV Series in the Context of the Relationship between Politics and
Entertainment" baslikli makalesi yayinlandi.

Dr. Ogr. Uyesi Umur BEDIR ve Dr. Ogr. Uyesi Miige OZTUNC ’un birlikte yazdig1 “Symbolic Construction Of National Identity: A
Qualitative Analysis Of Ngos Instagram Posts On National Days” adli makalesi yayinlanda.

Ogretim Gorevlisi Murat AYDIN, “Bir Bilene Sor” adli Youtube kanalinin konugu oldu.

"Geleneksel ve Dijital Uzerine Iletisim Arastirmalar" baslikl kitapta Dr. Ogr. Uyesi Ayten OVUR iin makalesi yaymlandi.

Aralik 2021




Faaliyetlerimiz

4. Medya Okuryazarhgi Forumu Gerg¢eklestirildi. (01.12.2021)

IAU Illetisim Fakiiltesi Dekani Prof. Dr. Deniz
YENGIN Yeni Medya Bulusmalari kapsaminda "4.
Medya Okuryazarlig1r Forumu'na katildi.




Faaliyetlerimiz

Dr. Ogr. Uyesi Nur Emine KOC Gelisim Universitesinin
Diizenledigi Sempozyuma Katildi. (03.12.2021)

Gelisim Universitesinin diizenledigi Uluslararasi 5.
Yeni medya konferansinda Dr. Ogr. Uyesi Nur Emine
KOC , “Dijital Cagin Hastaliklarina Ornek olarak
Nomofobi ve Plagomani’nin Universite Ogrencileri
Uzerindeki Etkileri” iizerine bir sunum

gerceklestirmistir.
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Faaliyetlerimiz

Dr. Ogr. Uyesi Giilsiin BOZKURT Gelisim Universitesinin
Diizenledigi Uluslararasi 5. Yeni medya konferansina Katild.
(03.12.2021)

Gelisim Universitesinin diizenledigi Uluslararas: 5.
Yeni medya konferansinda Dr. Ogr. Uyesi Giilsiin
BOZKURT , “Sosyal Medyada Bir Hak Arayis1 Olarak
[fsa Kiiltiiriiniin Gelismesi” {izerine bir sunum

gerceklestirdi.




Faaliyetlerimiz

Dr. Ogr. Uyesi Dilara TEKRIN Gelisim Universitesinin

Diizenledigi Sempozyuma Katildi. (03.12.2021)

) L GELISIM UNINERSI Y

Gelisim Universitesinin diizenledigi Uluslararas: 5. INTERNATIONAL CONFERENCE
Yeni medya konferansinda Dr. Ogr. Uyesi Dilara ONDIGITAL IN EOUA LITY

TEKRIN, “Remiks Pratiginin Dijital Esitsizlik 25-26/11/202]

Baglaminda Degerlendirilmesi” lizerine bir sunum

gerceklestirdi.




Faaliyetlerimiz

Post-Modern Diizende Yeni Nesil Medya Pazarlama Bashkh
Etkinlik Gergceklestirildi. (08.12.2021)

Yeni Medya Bulusmalar kapsaminda, Ogr. Gor.

Hiiseyin SAYIN hocamizin moderatorliigiinde “Post-

Modern Diizende Yeni Nesil Medya Pazarlama”
baslikli etkinlik Trendyol Medya Planlama Miidiiri
Gozde KUCUKAY ile birlikte gerceklestirildi.




Faaliyetlerimiz

Sosyal Medyada Stratejik Marka Yonetimi Bashkh Etkinlik
Gerceklestirildi. (15.12.2021)

Yeni Medya Bulusmalar1 kapsaminda, Dr. Ogr. Uyesi
Nur Emine KOC hocamizin moderatorliigiinde
“Sosyal Medyada Stratejik Marka Yonetimi” baslikli
etkinlik A¢ik Holding Kurumsal Iletisim Y oneticisi
Burcu ALVER ile birlikte gerceklestirildi.
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Sosyal Medyada
Stratejik Marka
Yonetimi

Burcu Alve
Atk Halding
Ko ummsal llelivin Yonelivisi




Faaliyetlerimiz

Yeni Medya ve Iletisim Boliimii 2. Dénem Faaliyet ve Ders
Plan1 Toplantis1 Gergeklestirildi. (20.12.2021)

Yeni Medya ve Iletisim Boliim toplantis1 20 Aralik
2021 tarthinde Pazartesi giinii saat 11.00°da Prof. Dr.

Deniz YENGIN moderatorliigiinde gerceklestirildi.




Faaliyetlerimiz

Ogretim Gorevlisi Murat AYDIN, “Bir Bilene Sor”
adl Youtube kanalinin konugu oldu.

Ogretim Gorevlisi Murat AYDIN, “Bir Bilene Sor”

adl1 Youtube kanalinin yaptig1 yayina katilarak
Clickbait kavrami hakkinda bilgi verdi.

Clickbait nedir?
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Faaliyetlerimiz

"Vahap AKSOY ile Gorsel Yonetmenlik ve Kameramanhk
Uygulamalar1" konulu etkinlik 15 Arahk Carsamba giinu
gerceklestirildi. (15.12.2021)

THP Meets kapsaminda, TRT Gorsel Yonetmeni ve
Kameraman Vahap AKSOY “Vahap AKSOY ile
Gorsel Yonetmenlik ve Kameramanlik Uygulamalar1”
baslikli etkinlik 1le 15 Aralik Carsamba giinii saat
14:00°da konugumuz oldu.

Vahap AKSOY
Gorsel Yonetmen-Kameraman
TRT

MODERATOR: Dr. Ogr. Uyesi Veli BOZTEPE

IAU iletisim Fakultesi TV Haberciligi ve Programciligi Boluma

VAHAP AKSOY iLE GORSEL YONETMENLIK VE
KAMERAMANLIK UYGULAMALARI

APLIED CAM WITH VAHAP AKSOY

@ i éu%é 15 Aralik 2021 @ iAU iletigim Fakaltesi
14:00 Carsamba \) R Blok 202 TV Studyosu

DUZENLEYEN: AU ILETISIM FAKULTESI/ TV HABERCILIGI VE PROGRAMCILIGI BOLUMU
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Yayinlarimiz

Dr. Ogr. Uyesi Ayten OVUR’iin "Ideological Reproduction
in TV Series in the Context of the Relationship between
Politics and Entertainment' bashkl makalesi yayinland.

Televizyon Haberciligi ve Programciligr Boliim Baskani
ve Yeni Medya Uygulama ve Arastirma Merkezi Miidiiri
Dr. Ogr. Uyesi Ayten OVUR'iin doktora tezinden iirettigi
"Ideological Reproduction in TV Series in the Context of
the Relationship between Politics and Entertainment"
baslikli makalesi Dr. Ogretim Uyesi Tamer BAYRAK'm
editorliigiinii yaptigi, Peterlang yayinevi tarafindan
basilan "Digital Future" 1simli kitapta yayinlandi.

Ayten OVUR

Ideological Reproduction in TV Series in the
Context of the Relationship between Politics
and Entertainment’

Abstract: The contents, scenarios, and language of television series vary with the changes
in governments. Each period has created its own language and discourse. While writing
their stories and establishing their language, screenwriters were influenced by the domi-
nant culture and their government. By using the influence of television series, governments
have had the opportunity to reflect their ideology and thoughts to the public. While there
are almost no religious motifs in Turkish TV series produced after 1980, these motifs
began to appear in popular TV series after the conservative party became the government.
Recognizing the importance of the culture industry, governments have begun to announce
their various activities to the public through TV series.

N oywords: TV series, mass media, ideology, entertainment, politics

Introduction

The roots of the relationship between politics and entertainment trace back to
ancient times. Since then, all governments have aimed to take advantage of this
relationship. This advantage has been used to depoliticize or to transmit hidden
political messages to the masses. The entertainment industry has always been
of great importance in terms of delivering political and ideological messages to
people who are not interested in politics.

All societies have a different sense of entertainment depending on their cul-
ture. This sense varies by the period. When we examine the concept of enter-
tainment in the Ancient Ages, we see that the most significant entertainment
activities in this age were feasts and festivals. Surprisingly, in the Middle Ages,
tortures and public executions became the most interesting and “entertaining”
public event. Centuries ago, the Roman Empire used the “Bread and Circus™
formula to depoliticize people. By satisfying the most significant requirements of
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Yayinlarimiz

Dr. Ogr. Uyesi Umur BEDIR ve Dr. Ogr. Uyesi Miige
OZTUNC’un birlikte yazdigi “Symbolic Construction Of
National Identity: A Qualitative Analysis Of Ngos
Instagram Posts On National Days” adli makalesi
yaymlandi.

Yeni Medya Uygulama ve Arastirma Merkezi Miidir Yrd.
Ve Televizyon Haberciligi ve Programciligi Bolim Bsk.
Yrd. Dr. Ogr. Uyesi Umur BEDIR ve Dr. Ogr. Uyesi
Miige OZTUNC’un birlikte yazdigi “Symbolic
Construction Of National Identity: A Qualitative Analysis
Of Ngos Instagram Posts On National Days” adli makale
The Turkish Online Journal of Design Art and
Communication dergisinde yayinlandi.

The Turksh Online Joumnal of Design. Azt and Co TOIDAC
ISSN: 21465193, Jansary 2022 Volume 12 Issue 1, p.192.211

SYMBOLIC CONSTRUCTION OF NATIONAL IDENTITY: A
QUALITATIVE ANALYSIS OF NGOs INSTAGRAM POSTS ON
NATIONAL DAYS

Umur BEDIR
Istanbul Aydm Universaty, Turkey
umurbedir@ aydm edu tr

https-//orcid org 0000-0002-63 134028

Mige OZTUNC
Istanbul Aydin Unsversaty, Turkey
mugcozunca aydin odu tr
https://orcid org 0000-0002-4514-7386

Bedir, U. ve Omumg M (2022) SYMBOLIC CONSTRUCTION OF NATIONAL
IDENTITY: A QUALITATIVE ANALYSIS OF NGOs INSTAGRAM POSTS ON
NATIONAL DAYS. The Turkash Online Journal of Design Ant and Communscation, 12 (1),
192.211

Anf

ABSTRACT

This article examines how NGOs representing social groups m Turkey symbolically construct national
identity by describing national days on Instagram Natonal signs and symbols function to communicate
national identity to its members and create a sense of belonging. Visual images also appear as traces of
social, economic, and political processes in whach identitics are shaped. Thercfore, this paper argucs
that analyzing Instagram posts by NGOs can provide msight into how national identity is constructed
through national days. NGOs" orgamization fickds arc chosen considering the 2018 report of 'NGOs in
the Development Process’ by the Turkish Mimstry of Development, and the ‘maximum diversity
sampling’ method was used for analysis. A grounded coding process supported a thematic analysis
approach was used to explore how NGOs portray national days. For this qualitative thematic analysis, a
coding frame was used to conduct cluster analyses of the symbols using QDA Mincr software to
understand how they relate. The findings indicate that the celcbration messages arc mostly visualized
through certain national symbols in social media These differ in three mam national identity discourses
(Kemalist Nationalism, Right-Conservatism. Liberal-Kemalism and small scgment of Islamist discourse
and Turkism discourse shaped around nationalism, mubtansm and partly Islamism) parallel 1o NGO's
political and ideological positions or social groups and valucs they represent

Keywords: Commumication Studies. Instagram. Nanomal Days, National Identity, Symbolic
Construction




Yayinlarimiz

"Geleneksel ve Dijital Uzerine iletisim Arastirmalar1”
bashkh kitapta Dr. Ogr. Uyesi Ayten OVUR’iin makalesi
yaymlandi.

Yeni Medya Uygulama ve Arastirma Merkezi Midiirii Dr.
Ogr. Uyesi Ayten OVUR'iin yiiksek lisans tezinden
trettigi "Baudrillard'in Simiilasyon Kurami Baglaminda
Sosyal Medyaya Bakis: Facebook Ornegi" bashkl
makalesi Dog. Dr. And ALGUL'lin editorliigiinii yaptig
"Geleneksel ve Dijital Uzerine Iletisim Arastirmalar:”
baslikli kitapta yayinlandi.

Geleneksel ve Dijita Uzerine
LETISIM
ARASTIRMALARI

Editir: And Algul
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