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nefjedic CONTENTS

e Turkish in New Communication Environments: Current Problems and Term Suggestions Workshop

e (CTC 2019 Communication and Technology Congress Proceedings Booklet

* 360 video titled “Game Engines” presented by Enes AKALAN and Egemen CIDAR’s is Online

« Prof. Dr. Deniz YENGIN's interview with titled “The use of digital media will exceed 70 percent!”
 Turkey Journalists' Society 43. Sedat Simavi Award Ceremony

* External Stakeholder Meeting Organized by the Faculty of Communication

* New Media Meeting on the “Future of Digital”

e RATEM’s by organized "I came up with an Idea Inter-University Communication Ideas Competition”
e “Scenario Contest on the Damages of Smoking” by organized Turkey Anti-Smoking Association

* New Media Meetings- News Photography Event

* New Media and Family Final Report

e Prof. Dr. Deniz YENGIN's article "The Impact of the Crisis on Consumer Purchasing Behavior in Digital
e Consumption”

e Res. Ast. Irem YENICELER”'s article "Investigation of Data Coloning in Social Media Through Facebook
Application"

Last week of 2019 with graduate students

December 2019




Activities &

Prof. Dr. Deniz YENGIN, Istanbul Gelisim
University hosted by the Tiirk Dil
Kurumu, Istanbul Okan University and
Tirkiye Bilisim Dernegi, by organized in
cooperation with "Turkish in New
Communication Environments: Current
Problems and Term Suggestions

Workshop" participated in.
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https://vrlab.aydin.edu.tr/2019/12/04/yeni-iletisim-ortamlarinda-turkce/
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CTC 2019 Communication and
Technology Congress leaflet has been
published is online.

Link

w, EDITOGRAFCA

CATALOG & STORE ScienceMED CONTACT WRITING INSTRUCTIONS & SEND ARTICLES

Information  Miscellaneous

about

shopping CTC 2019

online mmunication and Technology Congress
Delivery. :

m_ry . April 17,2019 Istanbul Turkey

ISBN:978-88-87729-58-0



http://www.edlearning.it/proceedings/moreinfo/20190417.htm

360 videos of “Game Engines”
presented by Enes AKALAN and
Egemen CIDAR, students of New
Media and Communication
Department of Istanbul Aydin
University and New Media expert

candidate are on air.

Enes Akalan

Oyun Motorlari
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Egemen gidar



https://www.youtube.com/watch?v=O_q4fz_yXYU

Press g

!’I'"t:¢
« ’:,: i HA Abone  Giindem Politka Asayis Spor Diinya Ekonomi Yerel Fotograf Video WebTV Q =
2 Ihlas Haber Ajan

SON

. e - TGRT | canu
DAKIKA 11:29 Kuzenini 6ldirdiikten sonra kendisi bigaklamig FABEn ’ iZLE

Yerel Haberler Ankara | Diyarbakir | lIstanbul | izmir | Kayseri | Trabzon | Tiim Sehirler v

Prof. Dr. Deniz YENGIN's interview STANBUL
titled “The use of digital media will

exceed 70 percent!” was served by ‘Dijital medyanin kullanimi ylizde 70'leri
Ihlas News Agency to the media. asacak!’

Giris: B 11 Aralik 2019 @ 1045
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Popliler igerikler

/&, 2020 Asgari Ucret Ne Kadar
Olacak! Komisyon ikinci kez
toplandi

ﬁ Antepli ailenin evinin igine giren
“wssSg inanamiyor!

‘QA Babacan iYi Parti'den oy koparir

Y
, Karaman'da hirsizlik stiphelisi 1'i
7” kadin 4 kisi tutuklandi
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https://www.iha.com.tr/istanbul-haberleri/dijital-medyanin-kullanimi-yuzde-70leri-asacak-2474151/
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“Dijital medyanin kullanimi yuzde
70'leri asacak”
Prof. Dr. Deniz YENGIN's interview = i
titled “The use of digital media will
exceed 70 percent!” was served by

Demir News Agency to the media.

Link

KONDA’nin arastirmasini degerlendiren Dog¢. Dr. Deniz Yengin,
konvansiyonel medyanin yerini yeni medyanin aldigi siirecin hizlandigini
ifade ederek “Konvansiyonel medya kendini yenilemezse dijital medyanin
kullanim orani yiizde 70’lerin lizerine ¢ikacak” dedi.



https://www.iha.com.tr/istanbul-haberleri/dijital-medyanin-kullanimi-yuzde-70leri-asacak-2474151/

Activities

Asst. Prof. Pr. Hakan Gokmen B ivE o EclEn i .

KARADAG, Turkey Journalists QB SEDAT SiMAVi ODULLER
Association presented the 43 Sedat | i S |
Simavi Award ceremony.




Activities

Department of New Media and
Communication from Prof. Dr. Deniz
YENGIN and Assoc. Dr. Okan
ORMANLI attended the external
stakeholder meeting organized by
the Faculty of Communication.




Activities

"The Future of Digital" New Media
Meeting was held with the
participation of Kadir DOGRUBAKAR,
Hasan YASAR and Melih GUNEY.

Link



https://vrlab.aydin.edu.tr/2019/12/15/yeni-medya-bulusmalari-dijitalin-gelecegi/
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The meeting was held in order to
evaluate the applications for the "I
came up with an Idea Inter-University
Communication Ideas Competition”
organized by the association of Radio
and Television Broadcasters - RATEM.
In order to represent our university,
The head of the New Media and
Communication Department Prof.Dr.
Deniz YENGIN joined the team.

Link
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https://vrlab.aydin.edu.tr/2019/12/19/aklima-bir-fikir-geldi-yarismasi-2/

Activities 3%

Faculty of Communication, New Media
and Communication Department 2nd
year student Miige YARDIMCI
organized by the Turkey Anti-Smoking
Society "Losses Non" on scenarios in

which the applicant was awarded the

second prize in the competition with a
successful scenario. We congratulate

our student for her success.

Ilisim



https://vrlab.aydin.edu.tr/2019/12/20/yeni-medyaya-2-odulu/

Activities

Within the scope of New Media
Meetings, "News Photography" event

was held with the participation of
Murad SEZER and Umit BEKTAS.




Broadcast

The New Media and Family Final
Report was published by Istanbul
Aydin University Publications.




Broadcast

Prof. Dr. Deniz YENGIN's article "The
Impact of the Crisis on Consumer
Purchasing Behavior in Digital
Consumption" was published in the New

Media Electronic Magazine - e]NM.

Link

e-Journal of New Media / Yeni Medya Elektronik Dergi - eJNM
ISSN: 2548-0200, January 2020 Volume 4 Issue 1, p.69-78

KRIZIN DIJITAL TUKETIMDE TUKETICI SATIN ALMA
DAVRANISINA ETKIisi

Tugge SEN
Istanbul Aydin Universitesi, Tiirkiye

sntugcee@gmail.com
https://orcid.org/0000-0002-4307-5622

Prof. Dr. Deniz YENGIN
Istanbul Aydin Universitesi, Tiirkiye
denizyengin@aydin.edu.tr
https://orcid.org/0000-0002-6846-0770

(072

Giiniimiizde iletisim teknolojilerinin gelismesine bagl olarak geleneksel olarak yapilan birgok pratik
dijitallesmektedir. Bu dijitallesme siirecinde tiikketim aligkanliklar1 farklilagmaya baglamis ve gelenekselin
haricinde tiiketim artik dijital olarak yapilan bir faaliyet olmustur. Djitallesmenin etkisiyle daha fazla
bilinglenen tiiketicilerin istek ve ihtiyaglarini kargilamak 6nemli bir unsur olmaktadir. Tiiketicilerin dijital
tilketimde satin alma davramslarinin ¢ok onemli hale gelmesiyle birlikte satin alma davramglarim
etkileyen birgok faktor bulunmaktadir. Bunlardan en onemlisi ekonomik faktordiir. Bazi durumlarin
getirisi olarak tiiketiciler ekonomik krizlerle kars1 karsiya kalabilmektedir. Bu ¢aliyjmanin amaci, kriz
doneminde dijital tiikketimde tiiketicilerin satin alma davraniglarimin degisiklik gosterip gostermediginin
olgtimlenmesidir.

Anabhtar kelimeler: Yeni Medya, Dijital Tiiketim, Satin Alma Davranis

EFFECTS OF CRISIS ON DIGITAL PURCHASING BEHAVIOURS OF
CONSUMERS

ABSTRACT

Depending on the developments in communication technologies, traditional practices are becoming digital
today. Consumption habits are changing due to this digitalization process and traditional consumption
methods are giving their places to digital methods. Satisfying the demands of these customers who
becoming more conscious is substantial matter. There are many factors that have effect on the digital
consumption behaviours and one of the most important is economik factors. Sometimes, as a result of
some conditions in the economies, consumers are experiencing the economic crises. The purpose of this
topic is measuring the effects of economic crises on digital consumers and (the term that refers to
consumers who prefer digital consumption instead of traditional one) whether it is changing the
custormer's preferences.

Keywords: New Medya, Digital Consumption, Purchase Behavior

Research Article - Submit Date: 15.09.2019, Acceptance Date: 17.11.2019 69
DOINO: 10.17932/IAU.EJNM.25480200.2020.4/1.69-78
Copyright © e-Journal of New Media



https://yenimedya.aydin.edu.tr/wp-content/uploads/2019/12/ejnm_v04i1106.pdf

Broadcast

Res. Ast. Irem YENICELER's
«Investigation of Data Coloning in
social Media Through Facebook
Application” was published in The

Turkish Online Journal of Art and
Communication.

Link

The Turkish Online Journal of Design, Art and Communication - TOJDAC
ISSN: 2146-5193, January 2020 Volume 10 Issue 1, p. 45-57

SOSYAL MEDYADA VERI SOMURGECILIGININ FACEBOOK
UYGULAMASI UZERINDEN INCELENMESI

Ars. Gor. Irem YENICELER
Istanbul Universitesi

iremynclr@gmail.com
https://orcid.org/0000-0002-5375-8013

(07

Web 2.0 ile baslayan siire¢ internet kullanicilarina aktif olmanimn yolunu agarak sosyal medya denilen
bir olgunun da baslaticis1 olmustur. Baslangigta adindan da yola gikarak bireyleri "sosyal" yapacag:
diigiiniilen bu uygulamalar zamanla bireylerin bilgilerini depolayan, onlarin bilgilerini igiincii derece
kisilerle paylasan ve tiim bunlari yaparken bireyleri kendine bagimli duruma getiren bir hal almigtir.
Bunlardan dolay1 sosyal medyamn aragtirilmasi, etkilerinin ortaya konularak onlemlerinin almmas:
tizerine yogunlagilmas: gerekli bir hal almistir. Bu galiymada, bireylerin sosyal medyaya olan
bagimhiliklarinin sebebinin neler oldugu, sosyal medyanin bireylerin hayatlarina ne getirip onlardan ne
gotiirdiigii incelenecektir. Caligmada, sosyal medyanin gizli kalmig taraflarindan biri olan veri
somiirgeciligi de Facebook uygulamasi analiziyle ortaya konulacaktir.

Anahtar Kelimeler: Sosyal Medya, Veri, Veri Somiirgeciligi, Bagimhilik

INVESTIGATION OF DATA COLONING IN SOCIAL MEDIA
THROUGH FACEBOOK APPLICATION

ABSTRACT

The process starting with Web 2.0 has been the initiator of a phenomenon called social media by
opening the way for active internet users. These practices, which were originally thought to make
individuals social by taking their name from the name, have become a state that makes individuals add
information to individuals, share their knowledge with third degree people and make them all
dependent. For these reasons, it has become necessary to investigate the social media and to
emphasize the effects of these activities. In this study, what causes the dependencies of individuals to
social media and what the social media brings to and from the lives of individuals will be examined. In
this study, data colonialism, which is one of the hidden sides of social media, will be revealed by
Facebook application analysis.

Keywords: Social Media, Data, Data Colonization, Addiction

GiRis
fletisim iginde olma gereksinimi insanhgn ilk zamanlarindan beri var olmustur. Magara duvarlarina
cizilen ilk resimlerden giiniimiizde ekranlar araciligiyla diinyanin bir diger ucuna baglanmaya kadar
gelen siireg iginde iletisim artik yeme gibi, barinma gibi fizyolojik ihtiyaglardan biri haline gelmistir.
Iletisimin bu ¢ok yonliiliigiinii saglayan ve onu bireylerin vazgegilmez bir uvzu haline getiren
gelismelerin arasinda siiphesiz ki geligen teknolojilerin yeri bir hayli fazladir. Giiniimiiz diinyasinda
artik bireyler ¢evrim igi yagsamakta ve sadece uykularinda bu diinyadan soyutlanmaktadirlar. Bireyler
evlerinden ¢iktiklar anda apartman kameralarindan baslayarak gozetimin bir nesnesi haline istemeden
de olsa katilmakla birlikte aym zamanda kendi yaptiklan paylasimlarla birlikte kendi
izlenebilirliklerini de artirmaktadirlar. Gelismis iletisim teknolojileriyle bu denli donatilan bireyler
farkinda olmasa da kendi bilgilerini giivenmedigi yazilimlarla paylasir duruma gelmektedirler. Ornek
verilecek olursa sokakta bir kisiye TC kimlik numarasin s6ylemeyecek kadar gizliligine 6nem veren
birey internet iizerinden yaptig1 bir aligveris sirasinda TC kimlik numaras: da dahil birgok bilgisini

Submit Date: 10.07.2019, Acceptance Date: 14.11.2019, DOI NO: 10.7456/11001100/005 45
Research Article - This article was checked by Turnitin
Copyright © The Turkish Online Journal of Design, Art and Communication



http://www.tojdac.org/tojdac/HOME_files/tojdac_v10i1105.pdf

Activities

The final week of 2019 with the MS
students, the research methods of
Communication Studies course and
book presentations have been

completed.
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