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Our Activities

NEW MEDIA E-JOURNAL IS ONLINE

New Media E - Journal started its publication life

as of January 2017 under the editorship of

Assoc.Prof.Dr. Deniz YENGIN, one of the faculty e-journal
members of the Faculty of Communication.

&
The journal, which aims to be an academic and m ed I Q
scientific resource in the new media field, will be
published electronically three times a year. You n e w

can send your articles to
yenimedya@aydin.edu.tr for more detailed
information, to share suggestions and opinions or
to publish the work.
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L PlayStation VR Quni’ry

As a new Media Application and Research Center, our University has
established Virtual Reality Lab - VRIab. In vrlab; Academic, sectoral
and educational studies will be carried out. The systems installed Iin
our lab are Playstation VR, Vive HTC and Oculus. The Unity game

engine station has also been established to support these three
platforms in terms of software.
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New Media Application and Research Center
Publication Studies

Youl Nedya Uygelama ve Aragtima Norkez! Yayian

Gecmisten Giiniimiize GEGMISTEN GUNUMUZE
Uc Boyutlu Sinema UC BOYUTLU SINEMA

In the context of New Media Application
and Research Center publications, a
daily three-dimensional cinema book
was published. This book is a guide to
those who want to explore technological

development in cinema in terms of
shedding light on technological

developments in cinema. 7 —y e -
Yazar: Timur Tanyer —




New Media Application and Research Center
Publication Studies

[letisim Calismalarinda
Arastirma Y ontemleri

ve Uygulamalari

Head of New Media and Communication Systems

Department Asc.Prof.Dr. Deniz YENGIN's book has been
published by Der Publishing.

The researchers also included in the book:

Tamer Bayrak (IAU Ph.d. Student and Research Assistant)

Gizem OZDEL (IAU Lecturer)
Berkan BAYINDIR (IAU Ph.d. Student)

Hakan TAN (IAU Ph.d. Student)

ILETISIM CALISMALARINDA
ARASTIRMA YONTEMLERI
VE UYGULAMALARI

IDENIZ YENGIN
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Asc.Prof Dr. Deniz YENGIN and Rsc.Ast.
Tamer BAYRAK's joint work, Social Media
Digital Public Opinion, was published in The
Turkish Online Journal of Design Art and
Communication.

The Turkish Online Journal of Design, Art and Communication - TOJDAC April 2017 Volume 7 Issue 2

SOSYAL MEDYADA DiJITAL KAMUOYU

. Deniz }’EN’GiN
Istanbul Aydin University, Turkey
denizyengin@aydin.edu.tr

Tamer BAYRAK
istanbul Aydin University, Turkey
tbayrak@aydin.edu.tr

0z

Iletisim kavram, insanoglu icin temel bir gereksinim olan, bireyler aras: bilgi aktanm siirecini ifade
etmektedir. Insanoglu iletisim siirecini gerceklestirebilmek ufiruna iletigim kanallanini olusturmug ve
bu kanallan daima gelistirmeye gal Ir. Eleku'igin icadindan sonra geligen teknoloji, teknigin de
gelisimiyle birlikte konvansiyonel medy neden olmustur. Yapist itibariyle tek yonli
bir iletisim modeli sunan konvansiyonel medya, insanlarn iletigim siirecine katilma arzusundan dolay:
yerini yeni medya teknolojilerine birakmuistir. Yeni medya teknolojileri bireylere bilginin olusum
siirecine dogrudan miidahale etme sansi tamimaktadir. Bu baglamda toplum olmak ve toplum olarak
yasayabilmek i¢in belli etik kavramiar duyan i lar, yeni
medya teknolojileri sayesinde sosyal medya ortamlarinda da kamuoyu olusturmakta ve gindemi
belirleyerek toplum olarak tecriibeyi artirmaktadirlar. Bu ¢aliymada konvansiyonel medyadan yeni
medyaya olan gegis ile birlikte sosyal medyada kamuoyu olusumu, sosyal medya ortam Twitter’dan
segilen tweetler derlenerek incelenecektir.

Hindo 1 1

Anahtar Kelimeler: konvansiyonel medya, sosyal medya, dijital kamuoyw, twitter

DIGITAL PUBLIC OPINION IN SOCIAL MEDIA

ABSTRACT

The concept of communication refers to the process of information transfer between individuals,
which is a fundamental requirement for mankind. Mankind has created communication channels for
the purpose of realizing the communication process and has always tried to develop these channels.
The technology that developed after the invention of the electric power, her with the devel

of the technique, led to the formation of the conventional media. Conventional media, which offer a
one-way communication model, have left their place to new media technologies because of their
desire to participate in the communication process. New media gives individuals the chance to
intervene directly in the process of knowledge creation. In this context, people who need to form
public opinion in certain ethical concepts in order to be a society and to live as a society, are creating
public opinion in social media environments thanks to new media technologies and increasing their
experience as a society by semng an agenda In this study, public opinion formation in the social
media will be ined by lected social media tweets from Twitter with the transition
from conventional media to new media.

Keywords: conventional media, social media, digital public opinion, Twitter

GiRis

Insanoglunun tarih boyunca ihtiyag duydugu ve olusumu hakkinda gesitli kuramlar tireterek yapisint
anlamaya gahstig iletisim, Tirkge'de “duygu, diigiince veya bilgilerin akla gelebilecek her tiirlii yolla
bagkalarina aktarimast, bildirigim, haberlesme, kominikasyon” (TDK, 1998, s.1067) anlamina
gelmektedir. Iletisim kavrami, enformasyon ile islenerek anlamli veri kiimesi haline gelmis olan
bilgilerin kaynaktan hedefe dogru aktaniima siirecini ifade etmektedir. Jan Van Dijk’in A§ Toplumu
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Asst.Prof . Dr. Ayten OVUR's work on The
Methods of Subliminal Influence and
Applications In Mass Media has been
published in The Turkish Online Journal of
Design Art and Communication.

The Turkish Online Journal of Design, Art and Communication - TOJDAC January 2017 Volume 7 Issue |

BILINCALTI ETKILEME YONTEMLERI VE KIiTLE iLETiSiM
ARACLARINDAKI UYGULAMALARI

Ayten OVUR
istanbul Aydin Universitesi, Tiirkiye
aytenovur@aydin.edu.tr
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Bilingaltinin; insan tutum ve davramgslanm belirleyen en onemli etkenlerden biri oldug
anlagiimasi, bu alani, iriin veya fikirlerini satmak isteyen kisilerin hedefi haline getirmistir. Reklam
verenler ve siyasiler bilingaltt etkileme yontemlerini kullanarak gikar saglamayr amag edinmis ve
bunun igin de gesitli araglar kullanmislardir. Subliminal mesaj teknigiyle bilingaltim etkileme yéntemi
¢izgi filmlerden dizilere, grafiklerden reklamlara kadar degisik alanlarda karsimiza gikmaktadir.
Ozclllkle Turkiye'de konunun gok bilinmemesi ve bunu fark edecek uzmanlann yetersizlifii nedeniyle

1 hilineal

n 1 kor bir sekilde her tirlii yonlendirmeye agik durumdad:

Anahtar kelimeler: bilingalti, subliminal mesaj, kitle iletisim araglan

THE METHODS OF SUBLIMINAL INFLUENCE AND APPLICATIONS
IN MASS MEDIA

ABSTRACT

Understanding that sub i is one of the most important factors determining human attitudes
and beha\lors, has made this field the target of those who want to sell their products or ideas.
Advertisers and politicians aimed to make profits by using subconscious influencing methods and for
this used various tools. The method of infl ing the sub i with the subliminal
technique is confronted in various fields from cartoons to tv series, from graphics to advertisements.
bspecnally in Turkey, because of !he subject is not known very well and the experts who will notice it

are inad people’s subconscious area is open unprotectedly to any kind of direction.
Keywords: subc i bliminal ige, mass media
GiRis

insanlan etkilemenin ve onlar bizim istedifimiz gibi dilsiinmeye ve hareket etmeye ydnlendirmenin
dnemli ticari ve siyasi sonuglara yol agtifi diinyamizda, bilingalt: etkileme ydntemleri de bu amag i¢in
kullanilan etkili -ama az bilinen -bir sistem olarak kargimiza ¢tkmaktadir.

Subliminal mesajlar yani bilingaluna yénelik telkinler insanlarin farkina varmadan bilingaltlanina
gonderilen sakli (gizli) mesajlardir. Bu mesajlar gorintii, ses ve ya yazi seklinde olabilmektedir. Bu
yontem reklamcilikta, siyasette, sinema filmlerinde, dizilerde, sanat galiymalarinda, mizik, grafik, ve
daha bir ¢ok alanda kullamlmaktadir. Telkinler, genellikle gorsel veya isitsel karakterdedir. Kisaca
g0ze veya kula@a hitap eder; ancak bu telkinler normalde gozle veya kulakla fark edilmeden bilingalt:
tarafindan algilanirlar. Bu durum genellikle “Goz gormese de zihin goriir” seklinde ifade edilmektedir.
(Kihg, 2011: 30)

Insanoglunun yiizyillar boyunca kelimeler aracih ile diigiindiigii varsayilmasina ragmen giinimiizde
imgeler ve onlarin yarathify ¢agnsimlar ile digindifi anlagilmistir. Mesela “elma™ kelimesini
gordigiimiz ya da okudufumuz anda, beynimiz onu bagka kelimeler ile ya da o kelimeye dair
hatrladiklarimizla eglegtirir. Dolayis: ile insan beyni sonsuz sayida kelimeye nano saniyede yani
saniyenin milyarda biri gibi bir siirede ulagabilir. Kelime gérildiigi anda elma imgesi var oldugu
yerden gikip gelir. Zaten insan beyninde olan bu imge, agifa g¢ikarulmig olur. Aragurmact R.S.
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We have presented the finishing project
presentation prepared by senior students in
Public Relations and Publicity, Advertising
and Visual Communication Design in VR
laboratory.




Our headquarters Youtube channel has been opened. In

this channel, we realized our first live broadcast using Link: Yeni Medya IAU

virtual reality technology:.



https://www.youtube.com/channel/UCiIo3YAY7AFVkB5bWIQblKA

[AU Summer School students are
introduced

to virtual reality applications. Students
have experienced

virtual reality technology.




Virtual soccer experience in [AU VR Laboratory with young
footballers

Istanbul Aydin Universitesi New Media Application and Research
center welcomed Arsenal Soccer School's players. "Virtual Football
Experience" was presented to young talents in our VR lab.
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Asc.Prof.Dr. Deniz YENGIN, Head of the Center,
participated as a speaker in the 4th International
Communication Days Digital Addiction Symposium
organized at Uskiidar University.




