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ABSTRACT

In today's world the differences between the virtual and real have fairly diminished. In this
context, the virtual reality systems, which are the new means of communication and have the
characteristic qualifications of new media technologies, have changed the one way
communication model of traditional media. As a result of this transformation of the
communication model, the user has begun to interact with the content producers. Therefore,
the user is transformed from the passive role to the active role and continues his/her life in a
two-way communication model. In this way, virtual environments, which the so called new
media technology devices has brought in, made it possible for the users to control and interact
with interfaces and this made it easy to send the message from the source to the target. The
communication notion stands in the basis of the technology, which is produced for
consuming; also it forms a basis for new media technologies like virtual reality. Especially
gamification of consumption and by this way increasing the consuming behavior, this
technology is the frontier of continuously improving new media technologies. In this context,
in this study Huizinga's game notion is related with augmented technology and IKEA's
augmented technology is examined.
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GLOBAL KOY BAGLAMINDA TUKETiMIN OYUNLASTIRILMASI
ARACI OLARAK ARTIRILMIS GERCEKLIK
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Gunimiz dinyasinda sanal ile gergek arasindaki farklar oldukga azalmugtir. Bu anlamda yeni bir
iletigim kanali olan ve yeni medya teknolojilerinin karakteristik ozelliklerini yansitan sanal gergeklik
Submit Date: 11.12.2017, Acceptance Date: 25032018, DOI NO: 10.7456/10802100/016 376
Research Article - This article was checked by Turnitin
Copyright © The Turkish Online Jounal of Design. Art and Communication




Faaliyetlerimiz

Youtube kanalimiz Yeni Medya IAU da
360 derece formatli yeni igerikler
tiretilmeye devam edilmistir.




Faaliyetlerimiz

Yeni Medya Uygulama ve Arastirma
merkezi blinyesinde yapilmakta olan
sanal gerceklik ve dijital hastaliklar
arastirmasi devam etmektedir.




Faaliyetlerimiz

Yeni Medya Uygulama ve Arastirma Merkezi
adina Dog¢.Dr. Deniz Yengin ve Ars.GOr. Tamer e % | -
Bayrak Kadir Has Universitesi'nde n.ﬂ.?(“::.‘,?;'f“';“ssgﬁ':"‘.‘fgsﬂhekCha-n #YeniMedya18

. . NIMEDY . ST KRIPT mum"“"°
gerceklestirilen # YeniMedyal8 Konferansi'na i vs§§ Clzdan Konferansi
Yeni Medya ve Kriptopara

katild1. 18 Nisan 2018 Carsamba
Kadir Has Universitesi Cibali Kampiisii
D-Blok Biiyiik Salon

Moderatér: Dilara Eldas Bas (Dijital Doniistim Dernegi YKU)

Acilis Konugmasi

Dog. Dr. Cigdem Bozdag (Kadir Has Universitesi Yeni Medya Boliim Baskani)
Prof. Dr. Hasan Biilent Kahraman (Kadir Has Universitesi iletisim Fakiiltesi Dekai

M Yeni Medya-Kriptopara; Genel Doniisiim

13:15-13:45 Yeni Medya, Dijital Déntisiim ve KriptoPara
ismail Hakki Polat (Kadir Has Universitesi Yeni Medya Bolimii)
13:45-14:15 KriptoParalar ve Ekonomik ve Finansal Yikim ‘
Erkan Oz (Gazeteci-Yazar ve KriptoEkonomist)
14:15-14:45 KriptoPara Hukuku ve Diizenlemeler
Av. Sebnem Ahi (istanbul Barosu Bilisim Hukuku Kom. Bsk. Yrd.)

Yeni Medya-Kriptopara; Sektorel Degisimler

15:00-15:30 Yeni Medya Yayinciligi ve KriptoPara

Levent Kurt (Coin-turk.com Genel Yayin Yonetmeni)
15:30-16:00 Kripto Para Arz (ICO) ve Kitle Pazarlamasi

Alemsah Oztiirk (41-29 Grey Ajans Baskani)
16:00-16:30 KriptoPara Piyasalari ve Yeni Nesil KriptoPara Konseptleri

0Oguz Serdar (KriptoPara Girisimcisi ve Yatinnmcisi)

17:00 - 18:30 Panel: Yerli Kripto Girisimleri

Cemil Tiiriin (Defterhane) Moderator
Umut Senol (Bundle) - Gokhan Kog (Further) - Ali Erciyas (Krypted)

Bilgi ve Ucretsiz Kayit |
B bit.ly/yenimedya18




Faaliyetlerimiz

Yeni Medya Elektronik Dergisi Yayinda

e-journal

@
Dog¢.Dr. Deniz Yengin editorliigiinde Yeni m ed I ﬂ
Medya Elektronik Hakemli Dergisi'nin n e w

May1s 2018 sayis1 yayinlanda.

[lisim



http://yenimedya.aydin.edu.tr/index.php/volume-2-issue-2/

Yeni Medya Uygulama ve Arastirma Merkezi E-Biilteni

Youllllil Yeni Medya AU


http://fb.me/yenimedyaiau

