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“Iletisimin Dijital Hali’’ book of which Dr. Nur Emine KOC took the editorship of was released from Nobel Academic Publishing House.
The article of Dr. Emine KOC titled ’Effects of Social Media Phenomenons on Consumer Behaviour’” was published.

The article of Dr. Giilsiin BOZKURT and Dr. Cagla K. ILHAN *’Viewing State’s Ideologic Devices Within New Media Context’” was
published.

The article of Res. Asst. Selin YILMAZ and Prof. Dr. Deniz YENGIN titled ¢*Transmedia and Convergence Culture, A Christmas Carol
Sample’” was published.

“Women Studies’’ book of which Prof. Dr. Nur Emine KOC and journalism lecturer Assoc. Dr. Aysegiil AKAYDIN AYDIN took on the
editorship was released from Peterlang Publishing House

The book chapter of Dr. Nur Emine KOC titled ’Power of Social Media Within the Context of Symbolic Violence’’ was released.

The article of Res. Asst. Selin YILMAZ, Dr. Tamer BAYRAK and Prof. Dr. Deniz Yengin titled >’Gender and Game: A ’Squid Game’’ and
“’Alice in Borderland’’ Analysis’’ was published.
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The blog post about the ’NVIDIA GeForce RTX 4000’ series of New Media and Faculty of Communication Junior Mert
CELTEK was published.

The blog post about the <’ Whatsapp Update’’ series of New Media and Faculty of Communication Junior Ismail Batuhan
YILDIRIM was published.

The blog post about “’Netflix>> from the juniors of New Media and Faculty of Communication ismail Batuhan YILDIRIM, Yunus
AVCI and Mert CELTEK was published.

The logo of New Media and Faculty of Communication was renewed.

New Media Application and Research Center September/Eyliil e-bulletin was published.
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Publications

1. “fletisimin Dijital Hali> book of which Dr. Nur Emine

KOC took the editorship of was released from Nobel

Academic Publishing House.

“Iletisimin Dijital Hali’’, the book that our head of New Media
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and Faculty of Communication Dr. Nur Emine KOC took the
editorship of, was published from Nobel Publishing House.




Publications

2. The article of Dr. Emine KOC titled “’Effects of Social
Media Phenomenons on Consumer Behaviour’ was

published.

Our lecturer, the head of New Media and Faculty of
Communication Dr. Nur Emine KOC published her
article titled “’Effects of Social Media Phenomenons on
Consumer Behaviour” on the book “Iletisimin Dijital

Hali”.

SOSYAL MEDYA FENOMENLERININ TUKETICi

DAVRANISLARINA ETKISi

Nur Emine Kog

0z

Dijital teknolojilerin yayginlagsmasi beraberinde sosyal medya kullanimina
olan ilgiyi de arttirmugtir. internet tabanl anlik iletilere olan merak, tiiketi-
cilerin kararlarinda da degisikliklere sebep olmaktadir. Sosyal medya or-
tamlarinda sevilen, giivenilen, 6nemsenen ve ¢ok sayida takipci kitlesine
ulagmis bireyler sosyal medya fenomeni olarak adlandirilmaktadir. Bu kisi-
ler, izleyici kitlelerinin iizerinde sosyal medya hesaplarindan yaptiklar
paylasimlarla tercihlerini etkileyebilme giiciine sahip olabilmektedirler. Bu
¢alismada, sosyal medya ile ilgili literatiir taramasi yapilmis, sosyal medya
kavramina dair tamimlara deginilmis ve sosyal medya fenomenlerinin tiike-
tici davraniglar: iizerine etkisi Youtube ve Instagram tizerinden incelenmis-
tir. Aragtirmanin sonucunda; sosyal medya fenomenlerinin giivenilir bir
kaynak olarak algilandig), sosyal medya kullanicilarinin sosyal medya fe-
nomenlerini takip ederken iletisim, eglence, taklit, yakinlik, bilgi ve giiven
motivasyonlarin giidiileyici rol oynadig1 bulgusuna ulagilmistir. Dijital ¢ag1
yasadigimiz giiniimiiz diinyasinda, iireticilerin markalarinin tammirhgini ve
tiitketimini arttirmak igin sosyal medya fenomenleri iizerinden bir kamuoyu
olusturmaya ¢ahistiklar: sonucuna ulagimistir.

Anahtar Kelimeler: Sosyal medya, sosyal medya fenomenleri, tiiketici dav-
ramislart




Publications

3. The article of Dr. Giilsiin BOZKURT and Dr. Cagla K. ILHAN
”’Viewing State’s Ideologic Devices Within New Media Context”’
was published.

The article of Dr. Giilsiin BOZKURT and Dr. Cagla K. ILHAN
titled "’ Viewing State’s Ideologic Devices Within New Media
Context”” was published.

DEVLETIN iDEOLOJIK AYGITLARINI YENi
MEDYA BAGLAMINDA DUSUNMEK

Giilsiin Bozkurt - Gagla Kaya ilhan

0z

Birbirinden farkl tanimlamalar1 olan ideoloji kavrami en genel anlamda bir
diinya goriisi, ortak bir dizi deger, inanis ve fikir, goreceli olarak bigimsel
ve eklemlenmis anlamlar, sistemidir. ideolojiler toplumsal yapiy1 arzulanan
noktaya getirmek veya belli bir seviyede tutabilmek igin egitim, kilise, hu-
kuk, hiikimet ve medya gibi baskin giicii olugturan kurumlar aracihigiyla bi-
reylere siirekli bir bicimde aktarilmaktadirlar. Giinliik yasamda sorgulama-
dan kendiliginden dogal ve sagduyulu seyler haline gelen bu egemen ideo-
lojiler, toplumda normallik seyrinin ve istikrar duygusunun korunmasini
saglar. Toplumsal cinsiyet rolleri, ekonomi ve sosyal kurumlar hakkindaki
inanglari iceren hakim ideoloji bireyin tiim yapip etmeleriyle birlikte deger-
ler alanini da tiimden kusatir.

ideolojinin hem birey hem de toplumlar iizerindeki etkisini inceleyen en
onemli diigtiniirlerden biri de siiphesiz Althusser’dir. Marx'in devlet ve top-
lum teorilerinden etkilenen Althusser’e gore Devletin Ideolojik Aygitlar sa-
yesinde ozneler siirekli yeniden iiretim siirecine girecek motivasyonu ka-
zanip kapitalist topl d hhgna katki saplamaktadirlar. Devlet bu
diizenin siirekliligini zora dayanmayan ideolojik aygitlar tizerinden kurgu-
lamaktadir. Devletin ideolojik Aygitlarinca (Okul DiAsi, Aile DiAs: gibi) top-
lumun rizasi saglanarak toplumsal yeniden iiretim islevsel kihnmaktadir.
Bu ¢alismada da ideolojik bir aygit olan medyanin “yeni” nitelemesiyle ka-
zandig etki alam ve giicii tizerinden devletin ideolojik aygitlarinin tartigil-
mas! amaglanmaktadr.

Anahtar Kelimeler: Louis Althusser, Devletin Ideolojik Aygitlari, Yeni Medya
ve Ideoloji
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TRANSMEDYA VE YAKINSAMA KULTURU
A CHRISTMAS CAROL ORNEGi

Selin Yilmaz - Deniz Yengin

4. The article of Res. Asst. Selin YILMAZ and Prof. Dr.

. = . y . Oz
Deniz YENGIN titled “Transmedia and Convegerence . et etsimin snemt

Kiiresellesmenin etkisiyle haberlesme ve iletisimin énemi plana ¢ikmaktadr.
iletisim siiregleri her zaman 6nem dir. Ancak kolonil cografi
£ 44 S kesifler ve sanayi devrimiyle ekonomik, politik, kiiltiirel ve teknolojik yonden
Culturel A ChrlStmaS CarOI Sample was publlShed kitle iletisim araglarimin 6nemi artmaktadur. Kiiresellesen diinyada bireylerin,
kurum kuruluslarin yeniliklerden ve degisimlerden haberdar olmasi gerek-

mektedir. Yeni iletisim jilerinin isimi; iletisim k
{istii bir hal almaktadir. Web 1.0 ile kull lar sadece paylasilan bilgilerden
. haberdar olurken, Web 2.0 ile kullanicilar igerige dahil olabilmekte, igerigi

Ve g0 . cee T . . erdar ¢ é ® . € ant’ orabll s
In the book of “Iletisimin Dijital Hali”" in the editorship of Dr. defirebimelde ve yeniden ireteblmekiedr enkins'n “Yaknsamat kav-
ramuyla kitle iletisim araglari tek bir aragta toplanirken, “Transmedya
Hikayeciligi” ile her aracin kendi 6zgii bir anlatim1 bulunmaktadir. Boylece

Nur Emine KOG, the article of Res. Asst. Selin YILMAZ and Prof. mamakta yalmres ok it arcla lamoga akanimakadr. B sorsmads

Charles Dickens'in tinlii eseri A Christmas Carol adl romanin filmlere nasil ak-
. o . . tarilldig1 incelememektedir. Hikdyenin gesitli platformlarda ve farkli varyas-
Dr. Deniz YENGIN titled ’Transmedia and Convergence Culture, A yonlarimn tretimelcedir. Dolayisiyla yakinsama kit ve transmedya kav-
ramlar1 dan igerik analizi y6 ine gore incel ktedir. Filmin hangi
donemleri kapsadig), karakterlerin farkhihiklari, hangi teknolojilerin kullaml-
= 22 dig1 aragtirlmaktadir. Buna gore her donemde yalmzca filmde degil, diger
ChrlStmaS CarOI Sample to Ok a' pa'rt' mecralarda da nasil ortaya giktigi aktarilmaktadir. Bu ¢alismada sistemin de-
gismedigi, yalmzca gelistigi aktarilmak ve kiiltiirel agidan iiretilen varyasyon-
larin popiilerligini korumakta oldugunu ortaya ¢ikarmaktadir. Ciinkii karak-
terler ve olaylar degisse bile geleneksel olanin varhiginm korudugu ve orijinal
olanin degismedigi ifade edilmektedir. Orijinal olann ise gelistigi ve kullani-
c1/izleyiciyi dahil ettigi goriillmektedir.

 Kultir, Y Kiiltiiri, Tr , Medya, A
Christmas Carol.
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5. “Women Studies’’ book of which Prof. Dr. Nur Emine KOC and Ediors: Nor Emine Kos, Aysegol Akaydin Aycin

WOMEN STUDIES

journalism lecturer Assoc. Dr. Aysegiil AKAYDIN AYDIN took on O Y ——

works from all around the world and to make emphasis on how women s
embroidered vithin especially communication, culural ond literary studies;
further more, ith our book, we ry fo put on end o generclised gender based

the editorship was released from Peterlang Publishing House i e

The Editors

Nur Emine Kog, Asst. Prof. has her BA and MA degree in English Language

and Literature Department. She got her Phd degree on Communication Studi

“ “ 549 7 A Maltepe University in 2016 with the the . eality Show
TV within the Confext of Consumption Culture: Evim Sahane Program”. Betwe

Women Studies’’ book of which Prof. Dr. Nur Emine KOC and o S . e

continued her career as a lecturer n Istanbul Aydin University and affer getting
her degree os an assistant prof doctor in 2016, not only has she given different
kind of courses to ional school, BA, MA and PhD students, but also she

journalism lecturer Assoc. Dr. Aysegiil AKAYDIN AYDIN took on the S g i ot ke en o

of Applied English and Translafion, Head of English Translafion

Editors: Nur Emine Kog, Aysegiil Akaydin Aydin

Vice Manager af New Media and Application and Research Center. Having a
lot of studies on New Media field, Kog has been the Head of New Media and
Communication Depariment both for BA and MA degree in Communication

editorship was released from Peterlang Publishing House e 58 i

upervisor of “Lef's End Violence Together” Plafform

WOMEN STUDIES

Aysegil Akaydin Aydin, Assoc. Prof. studied Television Journalism (B.A) in
stanbul Bilgi University and Media Management (M.A.) in Marmara Univer-
sity. She got her PhD degree from Ra Cinema department in Istanbul
University. She worked as research assistant in Istanbul Blgi University between
2009-2017. She has been working d professor at stanbul Aydin
malism department, Faculty of Communication. Her inferests
include communicafion theories, new elevision fechnologes felevision culure. Eitore) NUF Envine Koot A yseelb kil niabli

531864364

LU perERLANG
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Publications

6. The book chapter of Dr. Nur Emine KOC titled ‘’Power of
Social Media Within the Context of Symbolic Violence’> was
released.

The article of Dr. Nur Emine KOC titled ’Power of Social
Media Within the Context of Symbolic Violence’ was
published in the ‘“Women Studies’’ book

Nur Emine KOC!

Power of Social Media Within the Context
of Symbolic Violence

Abstract: Media can appear as one of the means of conveying cultural patterns of societies.
There can be many positive or negative situations in a society, reflected through media. One
of them is the perception of violence. Therefore, when today’s societies are concerned, violence
can manifest itself in various ways. It is possible to list them as physical violence, psychological
violence, and symbolic violence. In this chapter, the relationship between symbolic violence
and social media will be discussed within the perspective of women discrimination. Social
media has caused a decrease in face-to-face communication; furthermore, it has made people
try to immortalize the moment instead of living the moment. In some cases, it has reduced
the sense of privacy, some people have begun to think that they exist in life as much as they
are on social media. All these features show the extent to which social media takes place in
our lives and it is a medium where symbolic violence is used quite frequently. By looking at
the concept of symbolic violence of Pierre Bourdieu, by this chapter, the relationship between
symbolic violence to which women is exposed and social media is analyzed through the
concepts of space, habitus, and capital.

Keywords: symbolic violence, Pierre Bourdieu, social media, women discrimination,
media

Introduction

While social media platforms have become an easily accessible area thanks to
technological advances, their number and user participation have increased and
they have begun to take a central place in daily lives. These tools, which have
become a part of our social life, come across as areas where communications and
social interactions take place. This chapter, which aims to present a framework
for the projection of symbolic violence on social media as areas where social
reality is produced and reproduced, is based on Pierre Bourdieu’s conceptualiza-
tion of symbolic violence.

Symbolic violence, in short, is invisible and hidden violence, but it is dif-
ferent from physical violence; furthermore, it is embedded in everyday life as an

1 Asst. Prof. Istanbul Aydin University, Communication Faculty New Media and
Communication Department nurkoc @aydin.edu.tr. ORCID ID: https://orcid.org/
0000-0002-3477-8019.




Publications

7. The article of Res. Asst. Selin YILMAZ, Dr. Tamer
BAYRAK and Prof. Dr. Deniz YENGIN titled *’Gender and
Game: A “Squid Game’’ and ¢’Alice in Borderland’’ Analysis’’
was published.

The article of New Media and Faculty of Communication Res.
Asst. Selin YILMAZ, Dr. Tamer BAYRAK and Prof. Dr. Deniz
YENGIN titled *’Gender and Game: A “’Squid Game’’ and ¢’ Alice
in Borderland’’ Analysis’> was published in the book ‘’Women
Studies’” of which Dr. Nur Emine KOC and Assoc. Dr. Aysegiil
AKAYDIN took the editorship of .

Selin YILMAZ,' Tamer BAYRAK,?> Deniz YENGIN?

Gender and Game: A “Squid Game” and “Alice
in Borderland” Analysis

Abstract: Individuals adopt the culture of the society in which they exist. They compose an
individuality and identity of their own. In societies where the patriarchal structure is domi-
nant, women who want to express themselves try to overcome this pressure by opposing the
social norms of the period. Each cultural structure embodies symbols and signs which are
unique to itself. Some symbols and signs, on the other hand, are universal. Traffic signs are
the example of this universality. In every culture, red light refers to stop, while green light
refers to go. Culturally, black is the color of mourning; however, the color of mourning is
white in cultures such as China, India, and Japan. Colors, symbols, signs differ from culture
to culture. Accordingly, the meaning of symbols and signs changes according to their context.
The cultural structures of societies are brought into international spheres by means of series,
cinema, theatre, and books. The series and movies of countries with unakin cultures take
place on platforms such as Netflix and are streamed by almost every segment of the world.
In this chapter, the series “Squid Game” and “Alice in Borderland,” which are examples of the
culture of their relevant countries, are analyzed in terms of Barthes’s binary opposition and
fundamental contrasts. Analysis is carried out in the context of the scenario of the game theme
in movies and series. In this context, the transfer of symbols, signs, and culture structure as a
whole is realized by means of cinema and series. Events and utopian realms that have been or
can be experienced in the cinema are fictionalized. Games are the utopia universe. Hence, a
realm where the participants take an active role is fictionalized in the analyzed series. In this
realm, individuals directly take place in games and suffer the consequences. The symbols and
signs utilized in the series (cards, geometric shapes) may differ in series in accordance with
their context. In this study, a comparative semiotic analysis of the game-themed scenarios
used in the series with the real world will be carried out. Therefore, the female characters in

1 Res. Asst. Selin YILMAZ, Istanbul Aydin University, Faculty of Communication,
Department of New Media and Communication, (selinyilmaz3@stu.aydin.edu.tr)
ORCID ID: https://orcid.org/0000-0003-2967-0684.

2 AsstProf. Tamer BAYRAK, Canakkale Onsekiz Mart University, Faculty of
Communication, Department of New Media and Communication, (tamer.bayrak@
comu.edu.tr) ORCID ID: https://orcid.org/0000-0003-0776-1606.

3 Prof. Dr. Deniz YENGIN, Canakkale Onsekiz Mart University, Faculty of
Communication, Department of New Media and Communication, (deniz.yengin@
comu.edu.tr) ORCID ID: https://orcid.org/0000-0002-6846-0770.




Activities

8. The blog post about the ’NVIDIA GeForce RTX

4000’ series of New Media and Faculty of
Communication Junior Mert CELTEK was published.

The post about the “NVIDIA GeForce RTX 4000’
series, prepared by New Media and Faculty of
Communication Junior Mert CELTEK was posted on

VRLab Blog.

Blog / News

Ucuklatan Turkiye Fiyatlari Ve Ozellikleri

{4 22-10-2022

NVIDIA GeForce RTX 4000 Serisi Tanitildi: iste Dudak

NVIDIA, iki senelik aradan sonra yeni ekran karti serisi GeForce RTX 4000'i tanitti.

Bilgisayar diinyasina devrim gibi girecek olan bu karti gelin birlikte inceleyelim. NVIDIA,

20 Eylul 2022...

T



Activities

9. The blog post about the °Whatsapp Update’’ series
by New Media and Faculty of Communication Junior

Ismail Batuhan YILDIRIM was published.

The inscription about the ¢ Whatsapp Update’ series
prepared by New Media and Faculty of Communication
Junior Ismail Batuhan YILDIRIM was shared on VRLab
Blog.

WhatsApp'in Yeni Getirdigi Ozellik ile Kullanicilar

Gruplardan “Sessizce” Cikabilecek!

£422-10-2022

WhatsApp, yeni getirdigi 6zellik ile kullanicilarinin bir gruptan diger UGyelerin haberi

olmadan ¢ikmasini saglayan 6zelligi sonunda yururlige koydu. Kullanicinin gruptan

ciktigini sadece grup yoneticisi bilecek. Euronews'te paylasilan bir...

Read more




Activities

10. The blog post about “’Netflix’’ from the juniors of

New Media and Faculty of Communication Ismail _
Netflix'te Sifre Paylasma Donemi Bitiyor! Iste o 6zellik

Batuhan YILDIRIM, Yunus AVCI and Mert CELTEK N B2190:202
was published Netflix, Profil Aktarimi adli yeni 6zelligini kullanicilarina duyurdu. Profil Aktarimi, bir
) hesapta kayitli olan profili batin kayitli verileriyle birlikte baska bir Netflix hesabina
devredilmesini sagliyor. Peki Netflix, boyle bir...
o e 25 B o 5
The inscription about ‘’Netflix”” from the juniors of New Read more @
Media and Faculty of Communication Ismail Batuhan o — ———

YILDIRIM, Yunus AVCI and Mert CELTEK was shared on
VRLab Blog.



Activities

11. The logo of New Media and Faculty of Communication

was renewed.

With the contributions of New Media and Faculty of
Communication Fall Term Social Media and Activity
Coordinators Irmak GULBAHAR, Ali Aydin USTAOGLU
and Mehmetcan SIMSEK, the logo of IAU New Media and

Faculty of Communication was renewed. The latest logo

was designed by Furkan BULDUK.

ISTANBUL AYDIN UNIVERSITESI

YENI MEDYA VE ILETiSIM




Activities

12. New Media Application and Research Center
September/Eyliil e-bulletin was published.

L]
New Media Application and Research Center m e d I n

September/Eyliil e-bulletin was published. n e
Link:
TR: httDS: / /blth / 3N1MIHD New Media Application and Research Center E-bulletin ‘,;@:? v RI ﬂb

ENG: https:/ /bit.ly /3zbqCFC September 2022



https://bit.ly/3N1MJnD
https://bit.ly/3zbqCFC
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